Holiday Gift Spending
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Holiday Non-Gift Spending
B Flowers [ Candy and Food [l Greeting Cards and Postage [ Decorations
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Who Do Individuals Plan to Purchase Gifts for?

B Gifts for family [ Gifts for friends |

Gifts for co-workers [} Other gifts
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Which Non-Gift ltems do Individuals Plan to Purchase?

[ Decorations [} Greeting cards and postage [ Candyand food [ Flowers
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What Gifts do Individuals Prefer?
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B Clothing & Accessories [ll Books & other media [ Electronics & Accessories  [Jl] Sporting goods [l Home decor & furnishings [ Jewelry [ Giftcards [ Personal care & beauty
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Where Do Consumers Plan to Shop?

Online

Department Store

Discount Store

Grocery Store / Supermarket
Clothing or Accessories store
Local / small business
Electronics store

Crafts or fabrics store

Other Specialty store

Outlet stores

Drugstore

Thrift stores / resale shops

From National Retail Federation
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What do Consumers Find Important While Shopping?

Helpful, knowledgeable customer
service

Quality of merchandise

Selection of merchandise

Sales or price discounts

Convenient location

Everyday low prices

No hassle return policy

Free shipping / shipping
promotions

Easy-to-use website or mobile site

Layaway services

From National Retail Federation

Source: NRF's Annual October Holiday Consumer Survey, conducted by Propser Insights & Analytics

24

29

33

https://nrf.com/topics/holiday-and-seasonal-trends/winter-holidays/winter-holidays-data-center

41

40

40

Percentage

47

58

57

60

64

80



